B.Com. (Computer Applications) 

SEMESTER-III - SYLLABUS

E-COMMERCE & WEB DESIGNING

Unit 1:	Introduction:
Electronic commerce: 
Definition, types, advantages and disadvantages, E-Commerce transaction on world wide web. Electronic Market-Online shopping, Three models of Electronic Market-E-Business.

Unit 2: E-payment System: 
Models and Methods of E-Payments(Debit card,Credit card), Digital Signatures(Procedure,Working), Payment Gateways, Online Banking(Meaning,Concepts,Importance),Advantages and Disadvantages of online Transactions.
Unit 3: Online Business Transactions:
 E-commerce Applications in various Industries(Banking, Insurance, Payment of Bills),Benifits problems and Features, Online Services(Financial, Travel), Online Learning, Online Shopping(Amazon, Flipkart).

Unit 4: Website Designing:
Introduction to Internet: Internet Terminology-History of the Internet-Advantages& Disadvantages of Internet.
Introduction to HTML: Basic HTML-HTML document structure-HTML tags-head tag-title tag-body tag-Horizontal Rule Tag-Paragraph tag-Text formatting tags-Character entities

Unit 5: Website Designing:
HTML Lists: Ordered List, Unordered List-Using colors-Using Images
Hyperlinks: Textual links, Graphical links, types of document links, Anchor tag.HTML Tables-table creations tags, Nested Tables.
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